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1. Activity
Materials
(promotional,
informational,
educational, media
products—print,
audio, visual,
including Websites,
press releases,
success stories, etc.)




2. Activity Sites
(physical in nature,
includes visible
infrastructure)

3. Documents,
Publications,
Studies, Reports,
Papers, Technical
Assistance

4. Events (training
courses,
inaugurations,
conferences, fairs,
seminars, press
conferences,
seminars and other
public activities)




5. Commodities
and Equipment
(computers, cars,
food bags, desks,
chairs, etc.)

* Consult ADS 320 and Standard Provision “Marking And Public Communications Under USAID-Funded Assistance” for further description.

** USAID prefers to be first in logo line up whenever possible.




