Project name

Branding Strategy and Marking Plan

Project by …………………………..

BRANDING STRATEGY

A. Positioning

· Name of Project:
The suggested project name is too long as it explains the Project goal.  Please try to shorten it putting into consideration to avoid any acronyms and abbreviations. 

· Activities of Project:
In this part, please explain briefly the project activities
· Logo of Project:

In this part, please mention whether a logo will be developed and used consistently to identify the project.  If yes, attach a copy of the proposed program logo.

B. PROGRAM COMMUNICATIONS & PUBLICITY

· Program Audience:

In this part please explain who the primary and secondary audiences of the program are.

· Communications & Program Materials:

In this part, please specify what communications or program materials will be used to explain or market the program to beneficiaries?
Guidelines: These include training materials, posters, pamphlets, Public Service Announcements, billboards, websites, and so forth.

· Main Program Message:

Main Program message:  

USAID primary message “from the American people” or “Made possible with the support of the American people” will be incorporated into all project’s communications materials, which will be marked with the USAID brand identity in compliance with the USAID Graphic standards manual http://www.usaid.gov/branding/gsm.html.

· Program Announcement :

In this part, please explain whether or not the program will be publicly announced and promoted to the host country citizens.

C. ACKNOWLEDGEMENTS

During all public events (seminars, public meetings, conferences, workshops, roundtables discussions, trainings... etc.) verbal acknowledgment of the USAID support and contribution will be made to emphasize the people-to-people message of the USAID’s brand.   

All program related publications, including print and audiovisual communications, will be co-branded as follows:

USAID Brand Identity (logo + tagline) will be placed at the left; Program’s logo (if developed in the middle; and the Recipient logo at right). 

MARKING PLAN

· All program-related materials, including print and audiovisual communications, activities, and events will be co-branded of equal size. The (USAID Brand Identity (logo + tagline) will be placed at the left and the recipient logo at the right) in compliance with the USAID Graphic Standards Manual guidance available at www.usaid.gov/branding/gsm.html. 

· In case, USAID Brand Identity is used to mark any program materials and deliverables, all use and reproduction of the USAID Standard Graphic Identity must be in compliance with all design guidelines set forth in the USAID Standard Graphic Manual. 

· A pre-production review is required of USAID-funded public communications and program materials for compliance with the approved Marking Plan.  

· Any ‘public communications’, as defined in 22 C.F.R. 226.2, funded by USAID, in which the content has not been approved by USAID, must contain the following disclaimer: 

“This study/report/audio/visual/other information/media product (specify) is made possible by the generous support of the American people through the United States 14 Agency for International Development (USAID). The contents are the responsibility of [insert recipient name] and do not necessarily reflect the views of USAID or the United States Government.”

· In case there are Sub-recipients, to ensure that the marking requirements “flow down'' to sub-recipients of sub-awards, recipients of USAID funded grants and cooperative agreements or other assistance awards will include the USAID-approved marking provision in any USAID funded subaward, as follows:

“As a condition of receipt of this subaward, marking with the USAID Identity of a size and prominence equivalent to or greater than the recipient’s, sub-recipient’s, other donor’s or third party’s is required. In the event the recipient chooses not to require marking with its own identity or logo by the sub-recipient, USAID may, at its discretion, require marking by the subrecipient with the USAID Identity.”

· The recipient will provide the Contracting Officer Technical Representative (COTR) or other USAID personnel designated in the grant or cooperative agreement with two copies of all program and communications materials produced under the award. In addition, the recipient will submit one electronic or one hard copy of all final documents to USAID’s Development Experience Clearinghouse.

· USAID Identity will not be used with any of the cooperative agreement administrative correspondences with the host country agencies such as the tax, customs or any other governmental entity.  Program correspondences (such as invitations, project awareness materials, etc.) will be marked – even when sent to the host country governmental agencies. 

· It is USAID policy to prohibit the use of the USAID Identity on recipient business cards. At their option, recipients may include wording on their employees’ business cards (“USAID Grantee” as appropriate) to identify that the employee is working on a USAID-funded activity. In addition, if the grantee elects to identify the employee as stated above, they may also, at their option, include the USAID program name. However, business cards must not use the USAID Identity and designs and layouts used must make it clear that the employee is not a USAID employee.
A. A DESCRIPTION OF THE PUBLIC COMMUNICATIONS, COMMODITIES, AND PROGRAM MATERIALS that the recipient will produce as a part of the grant or cooperative agreement and which will visibly bear the USAID Identity. These include:

· Program, project, or activity sites funded by USAID, including visible infrastructure projects or other programs, projects, or activities that are physical in nature;

· technical assistance, studies, reports, papers, publications, audiovisual productions, public service announcements, Web sites/Internet activities and other promotional, informational, media, or communications products funded by USAID;

· events financed by USAID, such as training courses, conferences, seminars, exhibitions, fairs, workshops, press conferences, and other public activities; and

· all commodities financed by USAID, including commodities or equipment provided under humanitarian assistance or disaster relief programs, and all other equipment, supplies and other materials funded by USAID, and their export packaging.
B. TABLE SPECIFYING PROGRAM DELIVERABLES THAT WILL OR WILL NOT BE MARKED WITH USAID IDENTITY:
PROGRAM DELIVERABLES THAT WILL BE MARKED:
· The program deliverables that the recipient will mark with the USAID Identity, 
· The type of marking and what materials the applicant will be used to mark the program deliverables with the USAID Identity, and

· When in the performance period the applicant will mark the program deliverables, and where the applicant will place the marking.

PROGRAM DELIVERABLES THAT WILL NOT BE MARKED:
· What program deliverables will not be marked with the USAID Identity, and 11

· The rationale for not marking these program deliverables.
	Category
	Type of Marking
	Remarks

	Administrative

	Stationery products (administrative business)
	USAID standard graphic Identity will not be used on stationery products intended for administrative use.
	Pertains to letterhead, envelopes, mailing labels, fax cover sheets, rental agreements, supply purchases, letters to the host country officials regarding taxes, customs or any other governmental entity. These materials will not use the USAID Identity.

	Stationery products (program related)
	USAID standard graphic Identity will be used co-branded with the other logos.
	Pertains to letters that accompany  program materials



	Business cards
	USAID standard graphic identity will not be used on business cards.
	

	Office signs
	USAID standard graphic identity will be used co-branded with the other logos.  
	

	Project deliverables
	USAID standard graphic identity will be used co-branded with the other logos.
	

	Project Website
	The USAID Brand identity (Arabic or English as appropriate) will be on the home page and any primary entry into the site. 

The website will include the approved disclaimer, and

The site’s URL will be provided to USAID/…..  public outreach prior to going public.
	

	Technical

	Technical reports and studies
	The USAID identity will be printed on the cover of documents funded under this award and co-branded with the other logos.  
	USAID approved disclaimer will be included on the cover at the bottom.

	Briefing papers, memoranda
	USAID standard graphic Identity will be used co-branded with the other logos.
	

	Government policies, 

strategies, plans, and 

guidelines (regional, national, and sub-national levels) or other materials positioned as being from the  host-country government 
	
	Not Applicable

	Organization policies, 

strategies, plans, and 

or other materials positioned as being 

from the host-country partner 
	USAID standard graphic identity will not be used to mark the recipient policies and procedures- related materials.
	

	Training materials and manuals
	The USAID identity will be printed on the cover of training documents funded under this award, co-branded with the other logos.
	USAID approved disclaimer will be included on the title page at the bottom.

	CDs-ROM
	The USAID identity will be printed on the CD label, splash screen/menu, and packaging for CDs funded under this award, co-branded with the other logos. USAID approved disclaimer will be included
	USAID approved disclaimer will be included on the screen and on the cover of the CD

	PowerPoint presentations
	The USAID identity will be included on title breaker slides, co-branded with the other logos. 
	USAID approved disclaimer will be included

	Posters and/or banners for Conference, meetings, and seminars or any other public events
	The USAID identity will be printed on the poster and/or banners funded under this award, co-branded with the other logos; design follows guidelines for professional meetings 
	

	Videos
	The USAID identity will be printed on the tape label, screen, and packaging for video tapes funded under this award, co-branded with the other logos. 
	USAID approved disclaimer will be included on screen and on the cover.

	Program materials
	The USAID identity will be printed on all program materials funded under this award and co-branded with the other logos 
	

	Technical web portal
	USAID standard graphic identity will be used co-branded with the other logos.
	

	Promotional
	
	

	Event signs, banners, and exhibition booths materials
	The USAID identity will be printed on the materials for events funded under this award, co-branded with the other logos; design follows guidelines for professional meetings.
	

	Project promotional materials (e.g., press releases, success stories, beneficiary announcement of research, testimonials, findings, or project results) 
	The USAID identity will be printed on the materials for promotional materials funded under this award, co-branded with the other logos; design follows guidelines for professional meetings.  

The USAID will be verbally acknowledged in events. 
	

	Commodities
	USAID standard graphic identity will be used co-branded with the other logos.
	


�Recipient full name should be written in full


�“The Positioning” part, should include three bullets: Project name, activity and logo.


�This part will include the Program audience, message, communications & materials, public announcement.


�This part includes the main program message.  The program message explains the main goal of the program though a short, clear, attractive statement that can be repeated during all program’s events and printed on its publications. 


�Please note the added part


�To explain whether there will be any direct involvement from the host-country government ministry, if yes, will it be acknowledged as Co-sponsor or not?  


Please indicate if there are any other groups whose logo or will be used on program materials and related communications..


Please explain how USAID will be acknowledged.


�The Marking Plan may include requests for approval of a Presumptive Exception or


Exceptions identified at 22 C.F.R. 226 (h). Presumptive Exceptions exempt a general marking requirement for a particular USAID-funded public communication, commodity,


or program material or other deliverable, or a category of USAID-funded public








